
                            Hixson Takes Leesman Survey
In the fall of 2018, Hixson invited Eleanor Forster, North American Managing Director 
for leading global insights firm Leesman to speak as part of our Thought Leadership 
Series (TLS). As part of her presentation at the TLS, an annual forum designed to 
bring new and interesting workplace-related concepts and ideas to Hixson’s clients, 
Ms. Forster explained the Leesman Index, the largest employee experience database 
in the world. The database features comparative data compiled from surveys of more 
than 3,600 workplaces in 91 different countries. As a result, companies which choose 
to undertake a benchmark survey can compare their results against the others within 
the evidence-based index and better understand how their facility supports the 
employee experience against the benchmark. The survey results can also identify 
the most crucial areas in which investment and improvement are warranted.

Intrigued by the ideas and concepts presented by Ms. Forster, Hixson decided to 
take the relationship a step further, and initiated and sent the Leesman survey to 
all 120 Hixson associates. According to Greg Hammond, Hixson President and 
CEO, the Leesman survey was a great way to understand how our current facility 
addresses the needs of Hixson’s associates. “Undertaking a benchmarking survey 
with Leesman helped confirm that our facility supports associates in a way that sets 
them up for success, while also providing feedback on where we need to improve.”

Questions on the survey focused in on the three emotional responses of the employee 
workplace experience: Doing (e.g., the ability to get things done), seeing (e.g., image 
and sustainability), and feeling (e.g., pride and culture). Within these experience 
areas, Leesman questions honed in on particular activities and features that are the 
strongest drivers of these emotional responses. Known as “Super Drivers,” these are 
the core activities, physical features and service features that, when well-supported 
in the workplace, help drive a positive employee experience. For reference, the key 
Super Drivers are:

• Planned meetings • Desk
• Thinking/creative thinking • Meeting rooms (small)
• Relaxing/taking a break • Informal work areas/break-out zones
• Learning from others • General tidiness
• Individual focused work - desk based • Toilets/W.C.
• Noise levels • Tea, coffee, and other refreshment facilities
• General décor

Although Hixson’s results were very promising, we are still in the assessment 
stage regarding the findings, so stay tuned!  As we continue to work to more fully 
understand the data, we will report further learnings and the implications for future 
workplace environments.

Workplace InsightsWorkplace Insights
AUGUST

2019

To learn more, contact:
Scott Schroeder, VP, 

Manager of 
Client Development

sschroeder@hixson-inc.com
P:  513.241.1230

www.hixson-inc.com

related content

Workplace Insights: 
Fit for Purpose

Highlights from the 
Hixson Thought 

Leadership Series

http://www.hixson-inc.com/2018/12/12/workplace-insights-fit-for-purpose/
http://www.hixson-inc.com/2018/12/12/workplace-insights-fit-for-purpose/
http://www.hixson-inc.com/2018/10/22/highlights-from-the-hixson-thought-leadership-series/
http://www.hixson-inc.com/2018/10/22/highlights-from-the-hixson-thought-leadership-series/
http://www.hixson-inc.com/2018/10/22/highlights-from-the-hixson-thought-leadership-series/
https://www.linkedin.com/company/hixson/
https://www.facebook.com/hixsoninc/
https://www.wellcertified.com/
http://welllivinglab.com/

